Peer-Reviewed Article

Using Social Media to Promote Adapted Physical Education Services

Melissa Bittner, Ph.D.
Department of Kinesiology
California State University,
Long Beach

Barry Lavay, Ph.D.
Department of Kinesiology
California State University,
Long Beach

Scott McNamara
Department of Kinesiology
University of Northern lowa

Kristin Abadjian
Santa Ana Unified
School District

ABSTRACT

Within the profession of adapted physical education (APE) profession, there is often an identity crisis where
others outside the field often misunderstand or are unaware of the positive motor and physical activity ben-
efits that quality APE services can provide for students with disabilities (Winnick & Porretta, 2017;
Wrightslaw, 2016). The use of social media offers one innovative approach to promote APE programs. Social
media can be used to advocate for the importance of APE and capture a variety of teachable moments that
can serve as a rich resource of ideas for a variety of stakeholders (e.g., students, teachers, parents, commu-
nity members). Additionally, social media can serve as a cost-effective tool to use in professional develop-
ment to help teachers feel connected to others in their profession. Social media can be used to learn about
new techniques, tools, resources, as well as, it helps connect in ways that were unfathomable only a decade
ago. The purpose of this article was to indicate strategies regarding (a) how to use social media, (b) promo-

tion of the field of APE, and (c) how to use it within classes.

Keywords: adapted physical education, social media, advocacy, promotion.

Introduction

Within the profession of adapted physical
education (APE), there is often an identity crisis
where others outside the field often misunderstand
or are unaware of the positive motor and physical
activity benefits that quality APE services can pro-
vide for students with disabilities (Winnick & Por-
retta, 2017; Wrightslaw, 2016). Too often, it falls on
the responsibility of APE professionals to educate
others regarding being appropriately included in the
special education process and to make sure that stu-
dents with disabilities receive appropriate physical
education services. Consequently, part of the APE
professional’s responsibility is to be a voice to over-

come these barriers and to help bridge the
knowledge gap for other educators. APE needs to be
seen as an important educational piece for students
who need and can benefit from these services. It is
time for APE to be included in the conversation, and
social media is one platform that can help promote
APE programs and make the public better under-
stand just how important physical education is to the
overall student experience.

A general lack of qualified APE teachers exists
throughout the United States (Zhang, 2011). In many
states there are very few APE teachers that exist,
and in the states where an APE specialist is required,
that person may be the only APE teacher providing
services in their school or district (Wrightslaw, 2016).
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Consequently, many APE teachers may feel isolated
(Hodge & Akuffo, 2007). It may be a relief for APE
teachers to learn that others are experiencing similar
struggles and barriers, as well as empowering to
learn how other teachers have overcome these is-
sues to become effective service providers. APE
teachers often do not have specific professional de-
velopment available to them, so social media can
also be a method to feel connected within the pro-
fession and learn of new techniques and best teach-
ing practices.

Due to the various roles of an APE teacher,
their reasons for using social media may be unique.
First, the professional content required of an APE
teacher is broad. The APE teacher needs to be
knowledgeable regarding both physical education
curricula (e.g., fundamental motor skills, leadup
games and activities, sport skills, APE National Stand-
ards) and skills associated with special education
(e.g., adaptations, behavior management, assess-
ment). Second, many APE teachers are itinerant,
serving multiple schools within a district. Itinerant
teachers may feel isolated from other professionals
as they may not spend extended time at one site.
Finally, APE teachers have raised concerns with hav-
ing little to no professional development opportuni-
ties available to them which focuses specifically on
APE content (Hodge & Akuffo, 2007). Professional
development specifically in APE may be difficult to
find, costly, or travel intensive to attend. These fac-
tors may contribute to a greater and unique need for
APE teachers to use social media for informal profes-
sional development purposes (Bates, Phalen, & Mo-
ran, 2016; Healy, Block, & Judge, 2014). Some school
districts are financially strapped and may not be able
to provide adequate funding for attendance to pro-
fessional development conferences. As a wise APE
professor says, “if it’s free, it’s for me!” Social media,
while not a panacea, can serve as a cost-effective
tool for informal professional development to assist
APE teachers to feel connected to others in the pro-
fession. Social media can be used to learn new tech-
niques, tools, resources, and connect us in ways that
were unfathomable only a decade ago.

Promotion Using Social Media

One innovative approach to promoting a pro-
gram involves the use of social media, which can be

used to promote the importance of APE and capture
a variety of teachable moments that can serve as a
rich visual resource of ideas for followers (e.g., stu-
dents, teachers, other professionals, families, com-
munity members). Social media are internet-based
platforms that enable people to develop, share, and
exchange information (e.g., text, pictures, videos) in
virtual communities (Alsobayel, 2016). Professionals
can sit in the comfort of their own home and view
examples of best teaching practices. Social media
users are also able to choose to be active users (i.e.,
post and comment) or passive users (i.e., view con-
tent only).

McNamara, Healy, and Haegele (in press) ex-
amined social media usage for informal professional
development in the area of APE. The most common-
ly reported reasons for using social media was for
networking (74%) and knowledge exchange (66%).
The majority of respondents (62%) defined them-
selves as passive users of social media for informal
professional development purposes. Nearly 50% of
APE participants checked into their social media ac-
counts 2 to 10 times a day. In regards to which type
of social media was preferred, health professionals
use Facebook, Pinterest, LinkedIn, and Twitter re-
spectively (Greenwood, Perrin, & Duggan, 2016).

The purpose of this article will be to demon-
strate various ways to promote APE services using
social media. More specifically, with regards to using
social media this article will detail: (a) how to get
started, (b) confidentiality, (c) implementing social
media, and (d) specific examples of how APE teach-
ers are using social media to promote their pro-
grams.

Getting Started

The first step in the process to developing an
APE social media page is to seek permission from the
school administrator (e.g., APE coordinator, special
education supervisor), as one could have a private
social media page and passively take in APE related
content without needing any sort of approval. How-
ever, when using the site for promotion of a pro-
gram, it is important for school administrators to
know that social media sites are being used, as it is
representative of the school or district. After approv-
al, the school may have social media guidelines to
follow. For example, social media guidelines from
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California State University, Long Beach (CSULB) offer
advice on site maintenance, confidential infor-
mation, copyright issues, and standards of conduct.
For instance, it is recommended to have a photo/
video release for parent/guardians to sign, letting
them know photo/videos of their child may be post-
ed to social media, and that the parent/guardians
have the legal right to deny. A photo/video release is
also encouraged for university students participating
in service learning programs. For an example of a
photo/video release visit CSULB social media sites:
@LongBeachStateAPE

Confidentiality

Even with parent/guardian consent, it is still
advised to blur out student faces when posting to
social media. Most cellular phones and computers
have built-in photo-editing capabilities for cropping
photos or obscuring parts of an image. These tools
can be useful when using social media, as it helps
remove sensitive information before posting. Appli-
cations such as Insta Emoji Photo Editor (free; Srichu-
rat, 2013), Clips (free; Apple, 2018), and BlurVide-
oSpot (5.99; Chaparro, 2018) can be used to blur
photos and video (see Table 1). Additionally, using a
digital watermark to “sign” images helps to make
photos more identifiable. A digital watermark allows
the audience to locate work from specific social me-
dia sites, especially if it gets shared around the Web
(see Figure 1). One example of a digital watermark
that can be used is the Watermark Photo: Add Copy-
right (free; PSD2Filter Pte Ltd, 2018). Anytime infor-
mation is posted on social media, be aware and sen-
sitive to the children and parent/guardians involved.

Implementing Different Types of Social Media

For those who are new to social media and
upon starting it is advised to begin with only one
platform to get an initial feel. Start small and slowly
begin to expand to using more social media net-
works once familiarity has been established.

Facebook.

Facebook is the most popular social media
network worldwide, with approximately 1.23 billion
monthly active users (Facebook, 2016; Greenwood,
Perrin, & Duggan, 2016; Manca, & Ranieri, 2016;).

Facebook has embedded-in metrics to measure its
impact (e.g., Page Likes, post reach, overall engage-
ment). This can be useful information that tells the
administrator which posts were the most meaning-
ful. A few examples of APE Facebook sites to follow
include: Adapted PE Specialist, SoCal APE Specialists,
and Adapted PE Specialists Preschool Group. These
sites have over 1,500 combined followers who fre-
guently post on APE issues and content. Being an
active member of these and other social media
groups can increase collaboration among APE teach-
ers, knowledge, and awareness of specific teaching
strategies and activities, and may further promote
specific APE programs (McNamara et al., in press).

Instagram.

Instagram is used by 71% of Americans in the 18
to 24 years age group (Smith & Anderson, 2018). In-
stagram also has introduced a feature called Insta-
gram Stories that lets users post photos and videos
that vanish after 24 hours. A unique feature of Insta-
gram Stories is that it appears in a bar at the top of
the feed. Instragram and Facebook both have a fea-
ture to live stream, which simultaneously records
and broadcasts in real time. Live stream videos can
be used to show viewers unique features (e.g., live
event, lecture) that allows for audience engagement,
such as real-time commenting. These videos can be
saved, archived, and viewed at the watcher’s con-
venience. Live streaming allows for viewers to be-
come aware of great aspects of an APE program that
may otherwise not have an opportunity to be dis-
seminated, while receiving comments/feedback in
real time.

Twitter.

Twitter is exceptional for its use to connect with
others in conversation. For example, in APE, the
hashtag #APEchatter is used to discuss concerns and
respond to questions specific to the field. Other pro-
fessionals in education use #educhat to discuss
different questions. Many associations, such as Soci-
ety of Health and Physical Educators (SHAPE), are
also starting to use these #edchats to have experts
field questions at certain times and engage with
physical education teachers. Hashtags can also be
used to search for materials. For example, video clips
and pictures can be posted to show examples of stu-
dents using visual supports in APE. Any online user
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could quickly search a topic hashtag (e.g.,

#VisualSupport) and find the specific area of interest.

Social Media Management

Social media management is the act of moni-
toring and participating in social conversations
across platforms (e.g., social listening, social ana-
lytics, social engagement; Kruse Control Inc., 2016).
The social media manager serves as the voice for the
program.

Hootsuite

For professionals who are new to social me-
dia, it is advised to only choose one platform to
begin to get a feel for its use. However, if programs
are using multiple social media sites, it is suggested
to use an application such as Hootsuite (Hootsuite
Media Inc., 2018) to streamline this process. Hoot-
suite is a free application for up to three social media
accounts. Hootsuite allows the user to upload a pho-
to/video and post to multiple social media pages at
once. Thus, the user only has to post once to Hoot-
suite and not independently to all separate social
media pages. Hootsuite is a free download. To use,
click the compose icon (i.e., pencil image) at the
bottom center of the application. The next step is to
choose pictures, text, video, or links to post. Then,
click the down arrow to select which social media
pages to post. Finally, click done to submit the post
to multiple social media networks.

Bells & Whistles

Depending on the size of the video, some so-
cial media sites (e.g., Facebook) will not allow for
photos and video to be simultaneously shared in the
same post. One way around this issue is to use an
application such as Pic Collage (Cardinal Blue Soft-
ware Inc., 2011) or Video Collage Maker (Yaling,
2018). These free applications are also useful to
show side-by-side pictures and/or video. Followers
can visually see comparisons such as teaching differ-
entiation or students using a task analysis (see Table
2).

APE Social Media Examples

The following are various examples of the
different ways APE professionals are using social me-

dia pages to promote their programs. Examples of
social media include: (a) university setting, (b) APE
teachers at a school site, and (c) national podcasts.

University Social Media

In the fall of 2017, the California State Uni-
versity, Long Beach (CSULB) APE program launched
their social media pages (i.e., Facebook, Instagram,
Twitter). The desire to begin social media pages was
to showcase all the positive on-campus service learn-
ing opportunities provided for individuals with disa-
bilities at CSULB, serve as a platform for informal
professional development, and promotion of the
profession. The desire to promote the effective
teaching methods, behavior management plans, and
visual supports during service learning programs was
evident. However, the professors didn’t want to post
these ideas and information to their personal social
media pages because these ideas were the students’
and the program’s, not their own. Examples of cur-
rent teaching practices posted to
@LongBeachStateAPE include behavior manage-
ment (e.g., rules, routines, reinforcement contingen-
cy, behavior charts), lesson plans with different the-
matics, equipment modifications, and task analysis
of skills.

At CSULB, undergraduate students are assigned a
social media project. Students create 3 social media
accounts of their choice (e.g, Facebook, Pinterest,
YouTube, Twitter) and follow 15 organizations or
professionals for each chosen network. Then, stu-
dents reflect (a) why did he/she chose these profes-
sionals/organizations, (b) explain new ideas learned
from the professional social media networks, and (d)
which (if any) social media network/s would he/she
continue to use for professional purposes and why.
Viewing the way various APE programs are conduct-
ed is important as pre-service teachers may com-
plete fieldwork at one APE site and think that all APE
programs are delivered in the same manner. Howev-
er, being itinerant service providers, there are no
two programs that are exactly alike. Social media
networks can be an effective method to learn about
various individuals, APE programs and different
methods for delivering services and teaching classes.
For example, students can follow a Paralympic ath-
lete on Twitter and then write a reply to them with a
Tweet. Or, the APE teacher can start a private Face-
book group for parents or APE teachers from a dis-
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trict. Teachers can use social media to learn how
other programs operate and get new ideas to imple-
ment into their own program. It is important for pre-
service teachers to have professional resources long
after they leave the university classroom.

@APE_Gymmie Instragram

@APE_Gymmie on Instagram is a page that
was designed specifically for APE teachers around
the country to share new lessons and activities from
a preschool through secondary
setting. Administrators of this social media page are
two APE teachers in the Santa Ana Unified School
District. Gymmie, the mascot, was discovered 10
years ago at a preschool and since then has always
been dressed in the theme for the week (see Table
4). Theme examples include: Frozen, Pirates, Emojis,
Moana, and much more! It first started out as a page
with pictures of Gymmie and then developed into a
page for educators. The site includes pictures and
videos of the content with and without students
demonstrating the activities. Initiating an Instagram
account has been motivating and beneficial as it has
encouraged the APE teachers to continue to be crea-
tive and learn from other physical education teach-
ers so they can post new activities for their follow-
ers. The goal for the Instagram page is to continue to
post and share activities every month and provide
more activities from elementary and secondary
sites.

Podcast

The purpose of the “What’s New in APE?”
podcast is to provide insight into the profession of
APE through interviews with a variety of APE profes-
sionals (e.g., teachers, parents, special educators,
higher education professors). This national podcast
and accompanying blog is an attempt to provide an
untapped means of easily receiving updates and best
practice information with regard to APE. The podcast
and blog were originally formed when the creator
was listening to some podcasts and found none ex-
isted dedicated to the field of APE. Since 2015, the
What’s New in APE podcast has developed over 50
episodes on a variety of topics. Within the podcast,
there have also been a plethora of renowned ex-
perts to discuss various topics specific to APE (e.g.,
disability specific, leadership, behavior management,

assessment). These panel interviews give listeners an
assortment of strategies and ideas that can be prac-
ticed in various APE settings. In addition, as of 2018,
the podcast and blog have received over 85,000
views. Table 5 provides an overview of the most
popular podcasts that have been released.

The accompanying podcast blog includes in-
formation and resources that provide APE profes-
sionals an assortment of information they can use
for advocacy and teaching. One of the biggest take-
aways from listeners is that people like to hear that
others have gone through something similar as they
have, and connecting with others helps them get
through the day. There is real sense of community
among professionals through the following of the
podcast. The short-term goal for the podcast and
blog is to continue to record and develop at least
one post every month, as well as, to start to collect
more information on how people are using the pod-
casts and why they are motivated to use them. The
podcast can be found on iTunes and Stitcher, or you
can visit the accompanying blog of the pod-
cast mrmcnamaras.blogspot.com.

Audience

The different audiences who engage in social
media can be surprising. Besides APE teachers, phys-
ical education teachers, and other professionals
(e.g., special educators, administrators) there is a
wide range of other individuals who have accessed
the social media platforms mentioned above, such
as, pre-service university students and their parents.
Furthermore, the parents of children who attend the
service learning programs often follow the social me-
dia pages, some of which have left positive testimo-
nials. In addition, these social media pages have
served as a university recruiting tool for potential
APE majors. Another group of individuals benefiting
from social media pages are the younger cohort of
university pre-service teachers who have yet to en-
roll in APE specific coursework. Incoming students
now have visuals of what to expect when they are
enrolled in the courses and teach in the APE pro-
gram. In general, expanding the audience helps to
raises awareness and consequently promote the APE
promotion.
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Limitations of Social Media Use

Anecdotally, many learners (especially younger
people/undergraduates) seem to prefer social media
network learning experiences compared to other
mediums (e.g., lectures, readings). However, the lit-
erature does not yet exist to determine that either
one be preferred in reference to actual learning out-
comes (McNamara Podcast #44, 2018). Social media
networks are not a panacea for deep learning and
should not replace reading books or journal articles.
Rather, it can be one effective tool in the APE teach-
er’s tool box. Although many scholars advocate for
social media to be used to supplement traditional
forms of learning (e.g., Kennedy et al., 2016), the lit-
erature on social media has not reached a consen-
sus, especially with regard to professional develop-
ment and the use of fully-online settings (e.g., Hew &
Cheung, 2013).

Furthermore, it is difficult to truly show social
media’s impact on learning and challenging to deter-
mine the level of depth that occurred for each “like.”
For example, did someone just quickly skim a post
and gain little to nothing? Or did he/she ponder the
post and retain the knowledge gained from the in-
formation provided, such as a quality teaching mo-
ment? Moreover, does using technology inherently
make you a better teacher?

Additionally, a textbook or journal article allows
one to find exactly what he/she may need, rather
than having to listen to an entire podcast or scroll
through a newsfeed to find the solution he/she may
be looking for. Social media can potentially be a
‘rabbit hole’ of information.

With social media there is also the privilege of
access. Not all individuals can afford internet access
or devices. In addition, when users follow social me-
dia networks, does he/she broaden his/her network,
or do individuals follow the same like-minded peo-
ple? It is important to broaden thinking and be open
to challenges from different perspectives.

Finally, social media is limited (in some platforms
to 280 characters or less), which may impact the
guality of posts. Additionally, not everyone on social
media is an expert and may advocate for contraindi-
cated activities or give information that is incompli-
ant with the law. How can we verify that an activity
found on social media is appropriate for a particular
situation or child? Just because someone has posted
on social media, does not make it true or factual. In

addition, just because a teacher saw a new game or
activities doesn’t mean it should be implemented
the next day in class. The activity may not be appro-
priate for the scope and sequence of the course at
that time.

A down-side of social media is that there is no
gatekeeper to ensure that content posted is accu-
rate. In contrast, professional journal article submis-
sions go through a review process by experts in the
field before being printed. Therefore, it is important
to be an educated consumer of information, particu-
larly when garnering content from online sources.

Social media has its benefits, but it is not always
an appropriate platform for learning. What social
media networks can effectively do is to help pro-
mote APE programs, assist with obtaining some
forms of informal professional development, and aid
in feeling connected within the profession.

Conclusion

Social media platforms can be a beneficial
method to view good teaching practices and conse-
quently help promote the APE profession. Social me-
dia can be used to demonstrate best teaching prac-
tices such as behavior management (e.g., rules, rou-
tines, reinforcement contingency, behavior charts),
lesson plans with different thematics, equipment
modifications, or task analysis of skills. However, so-
cial media should not necessarily be used to replace
formal methods of learning, such as textbooks and
journal articles. Instead, it should be used to compli-
ment topics already learned, rather than as a medi-
um of direct instruction.

Before launching a social media site, be sure
to seek permission from a school administrator or
your direct supervisor. Anytime information is post-
ed on social media, be aware and sensitive to the
children and parent/guardians involved. If reluctant
to start a social media page, it is advised to go slow
and choose just one platform. After mastering the
first page, other platforms can later be added.

Part of the APE professionals’ role is to educate oth-
ers, especially administrators, who may not fully un-
derstand the profession, feel it is a field that should
take a back seat to cognitive goals and is expenda-
ble. Being at the forefront of technology may be a
way to proactively share the benefits of the APE to
administrators, parents, and community members,
and consequently promote the profession.

17

Fall 2020 Volume 6 Issue 1




References

Alsobayel, H. (2016). Use of social media for professional development by health care professionals: A
cross-sectional web-based survey. JMIR medical education, 2(2), 30-45.

Apple Inc. (2018). Clips (Version 2.0.5) [Mobile application software]. Retrieved from
https://itunes.apple.com/us/app/clips/id1212699939?mt=8

Bates, M.S., Phalen, L., & Moran, C. (2016). Online professional development. Phi Delta Kappan, 97(5), 70-73.

Bittner, M., McNamara, S., Adams, D., Goudy, L., & Dillon, S. (2018). Exercise identified as an evidence-based
practice for children with autism spectrum disorder. Palaestra, 32(2), 15-20.

Cardinal Blue Software Inc. (2011). Pic Collage (Version 7.45.1) [Mobile application software]. Retrieved from
https://itunes.apple.com/us/app/pic-collage-collage-maker/id448639966?mt=8

Chaparro, C. (2018). BlurVideoSpot (Version 3.1.2) [Mobile application software]. Retrieved from
https://itunes.apple.com/us/app/blur-video-spot/id1004804407?mt=8

Facebook (2016). Facebook stats. Retrieved from http://newsroom.fb.com/company-info/

Greenwood, S., Perrin, A., & Duggan, M. (2016). Social media update 2016. Retrieved from
http://www.pewinternet.org/2016/11/11/social-media-update-2016/

Healy, S. Block, M. & Judge, J. P. (2014.) Adapted physical education teacher perceptions on advantages and
disadvantages of online teacher development. Palaestra, 28(4), 14-16.

Hew, K. F., & Cheung, W. S. (2013). Use of Web 2.0 technologies in K-12 and higher education: The search for
evidence-based practice. Educational Research Review, 9, 47—64. doi:10.1016/j.edurev.2012.08.001

Hodge, S. R., & Akuffo, P. B. (2007). Adapted physical education teachers’ concerns in teaching students with
disabilities in an urban public school district. International Journal of Disability, Development and
Education, 54(4), 399-416.

Hootsuite Media Inc. (2018). Hootsuite (Version 3.23.1) [Mobile application software]. Retrieved from
https://itunes.apple.com/us/app/hootsuite-social-media-tools/id341249709?mt=8

Kennedy, M. J., Wagner, D., Stegall, J., Lembke, E., Miciak, J., Alves, K. D., & Hirsch, S. E. (2016). Using content
acquisition podcasts to improve teacher candidate knowledge of curriculum-based measurement.
Exceptional Children, 82(3), 303—320. d0i:10.1177/0014402915615885

Kruse Control Inc. (2016). Social Media Manager Job Description: A Complete Guide. Retrieved from
https://www.krusecontrolinc.com/social-media-manager-job-description-complete-guide/

McNamara, S. (2018). The power of connectedness as educators and the state of adapted physical
education: NAPEC keynote. Retrieved from http://mrmcnamaras.blogspot.com/2018/11/this-is-recording-
of-first-live-podcast.html

18 Fall 2020 Volume 6 Issue 1



https://itunes.apple.com/us/app/hootsuite-social-media-

McNamara, S., Healy, S., & Haegele, J. (in press). Use of social media for professional development by
physical educators who teach students with disabilities. International Journal of Disability, Development
and Education.

PSD2Filter Pte Ltd (2018). Watermark Photo: Add Copyright (Version 1.26) [Mobile application software].
Retrieved from https://itunes.apple.com/us/app/watermark-photo-add-copyright/id1160624432?mt=8

Smith, A. & Anderson, M. (2018). Social media use in 2018. Retrieved from
http://www.pewinternet.org/2018/03/01/social-media-use-in-2018/

Srichurat, K. (2013). Insta Emoji Photo Editor (Version 3.0) [Mobile application software]. Retrieved from
https://itunes.apple.com/ng/app/insta-emoji-photo-editor/id644680748?mt=8

Winnick, J. P, & Porretta, D. L. (2017). Adapted physical education and sport (6th ed.). Champaign, IL: Human
Kinetics.

Wrightslaw (2016). What you need to know about the IDEA requirement for physical education. Retrieved
from http://www.wrightslaw.com/blog/what-you-need-to-know-about-the-idea-requirement-for-physical
-education/

Yaling, T. (2018) Photo and Video Collage Maker (Version 3.3) [Mobile application software]. Retrieved from
https://itunes.apple.com/us/app/photo-video-collage-maker/id892312330?mt=8

Zhang, J. (2011). Quantitative analyses about market-and prevalence-based needs for adapted physical
education teachers in the public schools in the United States. The Physical Educator 68(3), 140-149.

19 Fall 2020 Volume 6 Issue 1



https://itunes.apple.com/us/app/watermark-photo-add-
https://itunes.apple.com/ng/app/insta-emoji-photo-
http://www.wrightslaw.com/blog/what-you-need-to-know-
https://itunes.apple.com/us/app/photo-video-collage-

Table 1

Wireless application technology for social media

Insta Emoji Photo Editor

Insta Emoji Photo Editor
(Srichurat, 2013) is a photo
editing application designed to
add emojis to your photos.
Zoom in or out of the photo for
precise placement of the emoji
to protect the identity of the

person/s in the photo.

Cost: Free

Clips

Clips (Apple, 2018) is an appli-
cation with artistic filters (e.g.,
Comic Book) that can be used
to filter video images so indi-
vidual characteristics are not

identifiable.

Cost: Free

BlurVideoSpot

The BlurVideoSpot (Chaparro,
2018) application can pixilate
any portion of a video by click-
ing and dragging. The size of
the area and type of blur (e.g.,
pixilation, emoji) can be adjust-

ed.

Cost: $.99

20

Fall 2020 Volume 6 Issue 1




\@l NG ‘J" StateAPE\

ki{App

Figure 1. Using Watermark Photo: Add Copyright to digitally sign photo.
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Table 2

Using Pic Collage and Video Collage

Pic Collage

Using Pic Collage (Cardinal Blue
Software Inc., 2011) to show over-
hand throwing task card and side-by
-side comparison of student per-

forming the skill.

Cost: Free

Overhand Th-owing

—Fomt o | D

target w (

OWING CLUE
Schedule Ty

Video Collage Maker

Eel PR 0

Use Video Collage Maker (Yaling,
2018) for side-by-side comparison
of differentiation for students. Low-
er functioning student (left) using a
punch ball to dribble. Higher func-
tioning student (right) using a regu-
lation basketball to stationary drib-

ble.
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Table 3

Examples of behavior management, do-it-yourself equipment, and visual supports posted to social media for
CSULB’s APE program

Tap in/Tap out board for teaching personal and social responsibility.

Fall monster themed bowling pins made from paper towel rolls covered in

tissue paper.

Draw a playing card. Depending on suit drawn (i.e., club, spade, diamond,
heart) perform assigned fitness activity. Number of repetitions will be associ-

ated with number on the card.
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Table 4

Examples of @APE_Gymmie on Instagram

Gymmie, the APE mascot, at Santa Ana School District.

Example of activity ideas (i.e., obstacle course, balance

beams, tossing) for a thematic St. Patrick’s Day lesson.

24

Fall 2020 Volume 6 Issue 1




Table 5

Overview of most popular podcast episodes

. . . # of # of total |# of average| Date
Podcast Title Brief Description Episodes views views published
What's New in | Focused on guest's views 1 2692 2692 2015
APE: Episode 1 on APE, strategies to
communicate, and common
obstacles.
Behavior Focused on behavior 2 4890 2445 2016
Management management, setting
expectations, and sensory
integration needs.
ExerciseBuddy Discuss the APE app 1 2352 2352 2015
and Autism ExerciseBuddy and the
Podcast effectiveness of the
ExerciseBuddy with
children with autism
spectrum disorder.
Americans with | Discuss the law and how it 1 2048 2048 2016
Disabilities Act: [ came to be, and guest's
A Perspective | perspective of how the law
affected his life, as a person
with a disability.
Interview with | Discuss how guest became 1 2029 2029 2015
National APE an APE teacher, how the
Teacher of the | national APE consortium
Year benefits APE teachers, and
inclusion.
Parent Focused on parent advocacy 2 3699 1849.5 2016
Advocacy for | on APE from a teacher’s,
APE parent’s, and student’s
perspective.
Live Live recording from an 3 5486 1828.67 2017
Assessment | APE conference focused on
Panel assessing students with
disabilities in alignment
with national PE standards.

Note. # = Number, APE = Adapted physical education, PE = Physical education, PD = Professional Develop-
ment, TGMD = Test of Gross Motor Development, IEP = Individualized education program.
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